NH OPEN DOORS

NOVEMBER 7 – 8, 2009
The Event: NH Made is partnering with the League of NH Craftsmen to create a major statewide event this November 7th and 8th that will offer people of all ages an “authentic New Hampshire experience.” These two organizations are expanding the original concept of “open studios” where visitors met artisans and craftspeople, and opening up this opportunity to include specialty food producers, retail shops, restaurants, farm stands and orchards, lodging properties, cultural events and attractions. Members of other business organizations are invited to participate as well – the more the better! The idea is to have visitors meet and learn from talented artisans and business entrepreneurs, to sample food and wines, stroll through galleries and shops, and visit notable attractions – all of which will “open their doors” and provide some sort of special event that weekend, i.e. a craft demonstration, a book signing, a workshop for kids, hayrides, food samplings, special menus featuring local NH foods, special music or performances from NH artisans, and special lodging packages that will encourage people to make it a weekend-long event.   

How Will The Public Know Where To Go?  An in-depth marketing campaign as well as an extensive public relations effort will drive people to a web site designed just for this event: www.NHopendoors.com . On this site will be a list of all participating businesses, a description of what they will be offering, and a custom-designed Google map that indicates the location of each participant and driving directions. This information will enable visitors to create their own custom-designed tour. Directional road signs posted in strategic locations the weekend of the event will help guide the public to specific locations. 

How to Participate and Benefit from this Promotion: The cost for a business to participate is only $65 - whether they are a member of NH Made, the League of NH Craftsmen, or another “affiliate” organization. For that fee, a business will receive:

· A complete business listing on the NH Open Doors web site with contact name, business name, address, phone, email, web site, membership affiliation and a 20 word description about who you are and what you will be doing to attract people to your location during the NH Open Doors weekend. This listing will appear under the Region in which you are located and will be grouped in the category you have selected (i.e. Jewelry, Pottery, Winery, Retail Store, Restaurant, Lodging, etc.). 
· A free link from the NH Open Doors web site to your own web site.

-
A location indicator on a custom-built “Google Map” created for this event that will highlight the name of your business and provide detailed directions to your location.
-     New participants will receive three (3) large directional road signs for your placement to help guide the public to your location the weekend of the event. Returning participants are asked to use your signs again. 
-     One hundred (100) NH Open Doors postcards to distribute to your key customers. Additional post cards may be purchased for $8 per 100 cards plus $5 shipping. 
-     5 professionally-designed promotional posters to post in your community.

-     An ad template emailed electronically for creating your own customized ad about your specific NH Open Doors event.
-     The support of a promotional campaign that will drive new business to your location.

NOTE: If participants decide to share a location – that’s great- but if each participant wants their own listing on the open doors website they must register individually and pay the $65 fee. The same is true if you want more than one location or more than one category listed. Participants must be willing to pick-up their post cards, posters, road signs and any other promotional materials at designated locations between October 1st  – 31st .
